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FINANCIAL UPDATE
Here are selected rate of return numbers for the last
two years and year to date as of 6/30/2018*
2016
Return

2017 2018 YTD
Return Return

Dow Jones Industrials

+16.50% +28.11%

S&P 500 Index

+11.96% +21.83% +2.65%

NASDAQ Composite

+8.87% +29.64% +9.37%

MSCI World (ex. U.S.) in
U.S. dollars

+2.75% +24.21%

Russell 2000

+21.31% +14.65% +7.66%

Russell 1000 Value Index +17.34% +13.66%

‐0.73%

‐2.77%

‐1.69%

Russell 1000 Growth
Index

+7.08% +30.21% +7.25%

Russell 3000 TR USD

+12.74% +21.13% +3.22%

Major Bond Indexes
Barcap Intermediate
Treasury

+1.06%

+1.14%

‐0.69%

Barcap Aggregate

+2.65%

+3.54%

‐1.62%

WATCH THESE 5 SUSTAINABLE
INVESTING TRENDS
Once upon a me, sustainable inves ng lived on the
outskirts of Wall Street. Not anymore. Over the past
several years, impact inves ng and other forms of
sustainable inves ng have become a global phenomenon,
driven by investors who are demanding more corporate
accountability for environmental, social and governance
(ESG) issues, as well as public‐sector momentum to ﬁght
climate change from the Paris Agreement.
As ESG concerns increasingly dictate where people spend
and invest, the momentum for sustainable
inves ng will con nue to grow.

Mutual Funds (Morningstar Categories)
Large‐Cap Growth

+1.79% +31.15% +12.34%

Large‐Cap Value

+18.91% +15.09%

Small‐Cap Growth

+9.61% +23.77% +11.57%

Small‐Cap Value

+27.96% +8.40%

‐2.68%

+1.31%

(Source: Morningstar) *Inclusion of these indexes is for illustra ve purposes only. Keep in mind that
individuals cannot invest directly in any index, and index performance does not include transac on costs
or other fees, which will aﬀect actual investment performance. Individual investor’s results may vary.
Past performance does not guarantee future results.

''Opportunity is missed by most people
because it is dressed in overalls and looks
like work.''
‐ THOMAS EDISON
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Here are ﬁve overarching trends that Hilary Irby, Morgan
Stanley’s Head of Inves ng with Impact, is watching:
1. Be er Data and More of It
Investors across the board—from asset managers and
retail investors to founda ons—want to understand the
nonﬁnancial impact of their por olios. In order to really
understand impact, we need be er data as
input into investment strategy and as an output for
impact measurement. In terms of inputs, more
sophis cated ESG integra on will allow investors to look
deeper than company ra ngs and scores and dig

into performance metrics. We’ll also see increased
demand for veriﬁable and comparable data between
companies and over me. As for outputs, more
investors are looking to understand how their
por olios are making a diﬀerence, requiring
meaningful metrics on the social and environmental
impacts of their investments.
2. Value of ESG in Fixed‐Income Inves ng
The ﬁxed‐income market has begun to embrace
well‐established principles and prac ces of
sustainable inves ng, and debt investors are star ng to
engage with companies on ESG issues. PIMCO, one of
the largest ﬁxed‐income investors in the world, has
become vocal about its desire for bonds that support the
UN Sustainable Development Goals.
The ﬁxed‐income industry also increasingly recognizes
that ESG performance can aﬀect investment quality.
Credit‐ra ng agencies, for example, are looking at ESG
performance as an indicator of risk. In fact, Moody’s
announced in late 2017 that it would begin to factor ESG
into its credit ra ngs.
3. Sustainable Bond Innova on
Green bonds have put down roots, with new issues
surpassing $150 billion in 2017.(1) Now, bond issuers are
going beyond “green” and are using bonds to more
crea vely integrate sustainability into business strategy
and signal their values. Following on innova ons, such
as the Starbucks sustainability bond addressing social
and environmental sustainability in the coﬀee supply
chain, we expect more issuers to think crea vely
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about how they will use proceeds to drive impact across
their opera ons and value chains.
4. Democra zing Access
As more investors move from interest to ac on, we’ll
con nue to see new and more accessible sustainable
inves ng products. We’ve already seen growing
a en on from diﬀerent geographies, investor types,
and genera ons. In par cular, younger investors
demand sustainable investment products at record
numbers. A 2017 survey by Morgan Stanley’s Ins tute
for Sustainable Inves ng found that 86% of millennials
are interested in sustainable inves ng.

New products are cropping up to meet that demand.
In 2017, Morgan Stanley introduced new investment
por olios with minimums as low as $5,000, with
products tailored to social and environmental impact.
5. Corpora ons Step Up on ESG
Investor demand for more and be er data will
persuade more companies to posi on sustainability as
part of their corporate strategy.
Investors increasingly ask the companies that they
invest in to demonstrate long‐term thinking and to
consider the mark they make on the world,
recognizing that ﬁnancial performance and
sustainability aren’t a zero‐sum game. Companies
must consider how their core business prac ces
inﬂuence society, and they also can’t ignore the rise of
ESG ac vism in their own boardrooms—in 2017, the
nonproﬁt organiza on Ceres tracked more than 200
shareholder resolu ons on ESG topics, up from 130 in
2013.(2)
(1) Nina Chestney, “Global green bond issuance hit record $155.5 billion
in 2017,” Reuters, Jan 2018. Accessed Feb. 16, 2018.
h ps://www.reuters.com/ar cle/greenbonds‐issuance/global‐green‐
bond‐issuance‐hit‐record‐155‐5‐billion‐in‐2017‐data‐idUSL8N1P5335
(2) Ceres, “Climate and Sustainability Shareholder Resolu ons Database.”
Accessed Feb. 16, 2018.
h ps://www.ceres.org/resources/tools/climate‐and‐sustainability‐
shareholder‐resolu ons‐database
Source: Morgan Stanley
Photos: iStock
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3 DISRUPTIVE TRENDS TO WATCH
BEYOND 2018
Hear that? That’s the future, streaming its way into
the present – fast. Disrup on might be a buzzword,
but if you’re not willing to listen (and adapt) to
industry demands and changes, then your business
faces an uphill ba le. However, it’s not all bad news.
Disrup on can be a force for good, with those
businesses and ideas that embrace the change usually
punching a one‐way cket to the top.
So, in a world of uncertainty, the best way to
safeguard your business is to keep on top of all
disrup ve trends as they come rolling in. Today, we’re
discussing 3 of them.
1. Back Seat Drivers
They’ll be on the road sooner than you think. Now, if
you’re excited about the prospect of installing a
microwave into your new driverless car so you can

make a hot breakfast on your morning commute –
then great minds think alike. But there’s more to
driverless cars than a breakfast burrito on the go.
Think about the impact on insurers, car ﬁnance
companies, and roadside assistance businesses when
autonomous vehicles take over our roads. Plus, with
cars just returning home instead of parking in the city,
mul ‐story car parks face redundancy too. That’s a lot
of unused, ideally located, space. Gets you thinking,
doesn’t it.
2. A.I vs H.I
We’ve all heard horror stories about robots and
computers taking our jobs. But it’s just a scary story,
right? Well, not quite. There’s a fair amount of rumor
around that speaks to ar ﬁcial intelligence overtaking
our intellectual capacity within the next 10 years. Talk
about disrup on! However, there are a few silver
linings. Firstly, hiring a robot to do the ironing and
dishes sounds pre y neat (before they eventually
force a ﬂip of roles and take over the house). And
secondly, those of us in jobs or businesses where
uniquely human traits like intui on, empathy and
crea vity are paramount, will thrive. Un l, of course,
the robots ﬁgure out how to love and then we’re all
doomed.
3. Print your own shoes?
3D prin ng isn’t new. But as technology advances, so
do the applica ons. Giving 3D prin ng a truly
disrup ve presence throughout any industry. Imagine
prin ng a hammer on the worksite, instead of
heading to the store.
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Or prin ng a shoe while your customer waits. In
fact, New BalanceChief Execu ve Robert DeMar ni
has taken it a step further. Outlining a desire for
people to print New Balance shoes in the comfort of
their own home. It’s
clear 3D prin ng is
really changing the
game, and in favor of
the consumer too.
The future is just
around the corner and
as business owners,
these are both
worrisome and exci ng
mes. Just remember,
3D prin ng, A.I and
driverless cars are some of the disrup ve trends that
will impact your business in the coming years, but
there’s many, many more.
Keep on top of change, adapt where possible, and use
your knowledge to be a part of the disrup on.
Source: Business Fuel
Photos: iStock

BY THE NUMBERS
DOUBLE DIGIT BUMP NEXT YEAR ‐ The Congressional
Budget Oﬃce projected on 5/23/18 that the health
insurance premium for the Aﬀordable Care Act
“benchmark silver plan” (i.e., the plan which is used to
calculate premium subsidies) will increase by +15% from
2018 to 2019 (source: Congressional Budget Oﬃce).
REPETITIVE PROCESS ‐ 40% of the robots used in the
United States today are in the auto industry
(source: Department of Transporta on).
COUCH POTATO ‐ Just 23% of American adults meet the
“na onal physical ac vity guidelines,” i.e., they
complete at least 2 ½ hours per week of “moderate‐
intensity aerobic physical ac vity” or at least 1 ¼ hours
per week of “vigorous‐intensity aerobic physical
ac vity,” or some equivalent combina on (source:
CDC).
KIDS COST MONEY ‐ The annual household costs of a
family with 2 adults and 2 children is 140% of the annual
household costs of a family with 2 adults and no
children (source: Organiza on for Economic
Coopera on and Development).
BE PREPARED FOR THIS ‐ The average American
household, even a er the beneﬁt of Medicare coverage,
spends $197,000 in “out‐of‐pocket” health care costs
during re rement. This ﬁgure does not include any
costs rela ng to nursing home care (source: Webb and
Zhivan).
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MARCEL’S MASTERMIND

“My goal in life is
to be as good a
dog as my human
already thinks I
am.”

MARK YOUR CALENDAR
Purple Heart Day is August 7th — Commemorates the
day in 1782 when General George Washington created
the Purple Heart Medal – a military decora on that is
awarded to those wounded or killed while serving in the
United States Armed Forces. At current es mates about
1.8 million Purple Hearts have been awarded since then.
Labor Day is September 3rd — It gives workers a day of
rest and it celebrates their contribu on to the
American economy.
Na onal Grandparents Day is September 9th —
The oﬃcial song of Na onal Grandparents Day is “A
Song for Grandma And Grandpa” by Johnny Prill. The
oﬃcial ﬂower for the day is the “forget‐me‐not” ﬂower.

STAFF NEWS

We are thrilled to announce that Kathleen is one of the
ﬁnalists for this year’s Nellie Cashman Business Owner
of the Year Award! Hosted by the Washington‐based
Women Business Owners group since 1982, this
pres gious award recognizes and honors Puget Sound
area women entrepreneurs who have made
outstanding contribu ons to the status of women
business owners through their leadership in business
and the community. Candidates are evaluated
throughout the year on their entrepreneurial spirit,
ethics and community spirit, ﬁnancial management
skill, and the diﬃculty and risk they have endured to
achieve their success. The winner is announced at the
Gala on October 4th at the Four Seasons, Sea le.
Nellie Cashman herself, was an Irish‐born pioneer,
philanthropist, entrepreneur and gold prospector in
America in the late 1800’s. She became as well known
for her philanthropy as she was for being a rare woman
to not only mine and prospect, but to lead veteran
fron ersmen in mining expedi ons. To read more
about the award and all of the ﬁnalists including
Kathleen, go to:
www.WomenBusinessOwners.org/Nellie‐Cashman‐
Award.
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Happy Birthday
Nicole’s daughter Carina turned 3 in June and her other
daughter Maddalena turned 1 in July. It’s been a busy
summer celebra ng birthdays but the me goes by fast!

We would like to remind you that in the event you are unable to
speak with someone at our oﬃce, you can contact Raymond James
Client Services directly for assistance with your accounts at
(800) 647‐7378.
We would like to thank those of you have referred your associates,
clients, family members and friends to us. Your referrals are
personally and professionally the most sa sfying way for our
prac ce to grow.
Miller Advisors, Inc. is a SEC Registered Investment Advisor. The
informa on contained in this report does not purport to be a
complete descrip on of securi es, markets, or developments
referred to in this material. The informa on has been obtained from
sources considered to be reliable, but we do not guarantee that the
foregoing material is accurate or complete. Expressions of opinion
are as of this date and are subject to change without no ce. Past
performance does not guarantee future results.

Carina wai ng to blow out her sheep candle.
Maddalena ea ng her watermelon cake.

If you have any ques ons or feedback regarding the newsle er,
please contact the oﬃce and let us know how we can improve our
communica on with you.

Family Time
Kathleen and Nicole
enjoyed hos ng some
family from out of town
in July and playing tour
guide around Sea le.
One of the favorite
stops was the Chihuly
Garden and Glass
Museum at the
Sea le Center.

Please contact us at 425.822.8122 or by email.
Be sure to include more than one email address to
ensure a prompt response.
Kathleen Miller
k.miller@milleradvisors.com
Nicole Miller
n.miller@milleradvisors.com
Kelli Young
k.young@milleradvisors.com
David Simpson
d.simpson@milleradvisors.com
Nik Weiler
n.weiler@milleradvisors.com
Jane Castro
j.castro@milleradvisors.com
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